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LOGO
The Historic Seattle logo is the 
touchstone of the brand. Proper 
usage is vital for the communication 
of our values and mission. 
The preferred way to use the Historic 
Seattle logo is in the brand-specific orange 
over white, or vice versa. In gray-scale 
applications, the logo can be printed in 100% 
black over white, or vice versa. 

Please observe the empty space around 
the logo to maximize visual effectiveness. A 
border one-half the height of the logo should 
be maintained around the logo at all times. 
Nothing should protrude into this space. 

.5x

.5x.5x
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LOGO
USAGE
It’s important to maintain the visual 
integrity of the logo at all times. Please 
avoid these usages of the logo. 

Don’t
1. Skew or tilt the logo

2. Use drop shadow or other extraneous effects

3. Change the color of the logo

4. Scale the logo disproportionately

5. Remove elements from the logo

6. Place the logo over busy photography

1 2

3 4

5 6
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COLOR
PRIMARY

SECONDARY

Our colors are what communicate 
our personality—bold and bright, but 
restrained and professional.  

Primary
Our primary brand colors carry the bulk of 
our brand messaging. The bright, easily 
recognizable orange is used for our logo, type 
headings, and accent elements on printed 
pages. The beige is a calming accent to provide 
contrast, and works well as a type color over the 
orange. 

Secondary 
The purple, blue, and yellow are used as 
accent colors as needed. They can be used 
for sidebars and section headings in print to 
delineate specific categories of information. The 
logo should not appear in these colors.

Color Formats 
CMYK values should be used when the end 
result will be printed, and RGB values should be 
used when the result will appear on-screen. For 
example, when preparing printed documents in 
programs like Word or InDesign, colors should 
be specified by typing the CMYK values into 
the color selector. When using programs like 
Powerpoint or Photoshop to prepare screen 
presentation or web/email graphics, colors 
should be selected by inputting the RGB values. 
Pantone values are used for offset printing, and 
are only used when dealing with professional 
printers. 

CMYK 2 / 66 / 100 / 0
RGB 238 / 118 / 35
PANTONE 158 C

CMYK 55 / 89 / 47 / 42
RGB 89 / 38 / 67
PANTONE 669 C

CMYK 4 / 14 / 26 / 0
RGB 242 / 217 / 187
PANTONE 475 C

CMYK 78 / 58 / 44 / 24
RGB 63 / 86 / 102
PANTONE 7700 C

CMYK 2 / 20 / 81 / 0
RGB 248 / 202 / 77
PANTONE 114 C
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TYPE

Klinic Slab
Typography is a key element to 
communicate a unified brand 
message. We use a system of two 
typefaces that interact with one 
another in a variety of ways.  

Klinic Slab
Klinic is our primary brand typeface. Set in 
bold, it is chunky and full of personality, but 
at lighter weights it retains elegance and 
readability. This should be used for top-
level type hierarchy—titles for documents, 
publications, pages, etc., and is also used 
for body copy in print pieces. The name 
“Historic Seattle” when used as a title or 
introductory element, should typically be set 
in Klinic. 

Proxima Nova
Proxima is our secondary typeface—a 
versatile workhorse sans-serif that shines in 
complex type hierarchies. Use Proxima for 
sub-headings, sidebars, and top-level titles 
for special sections or pages. For pieces 
that are intended to be read-on screen, 
Proxima can also be used for body copy.

Alternatives
In situations where the brand fonts are not 
available, such as on the web and in email 
applications Georgia can be used in place 
of Klinic Slab, and Arial can be used in 
place of Proxima Nova. 

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo Pp 
Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo Pp Qq 
Rr Ss Tt Uu Vv Ww Xx Yy Zz

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo Pp Qq 
Rr Ss Tt Uu Vv Ww Xx Yy Zz

BOLD

BOOK

LIGHT

Proxima Nova
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo 
Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo Pp 
Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo Pp 
Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

BOLD

REGULAR

LIGHT
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BODY COPY
Klinic Slab Book
9pt type size
11.5pt line spacing

TIME AND PLACE
Proxima Regular 
7.5pt type size
11pt line spacing

MISC INFO 
Klinic Slab Book 
Italic
9pt type size
11pt line spacing

EVENT SERIES
Klinic Slab Bold 
13pt type size
15pt line spacing

EVENT TITLE 
Klinic Slab Bold 
9pt type size
11.5pt line spacing

REGISTRATION 
Klinic Slab Book
9pt type size
11pt line spacing

PARAGRAPH
HEADERS
Klinic Slab Bold 
12pt type size
15pt line spacing

TEXT
Throughout our variety of print 
pieces, it’s important to keep 
consistent details like font size, line 
spacing, and type hierarchy.   

Body Copy
Text for print pieces should be set in Klinic 
Slab Book. The first line of paragraphs is 
often bolded and set in all caps. Paragraph 
headers should be set in Klinic Slab Bold 
colored brand orange. 

Event Listings
Events should be listed first by the name 
of the series, then the name of the event. 
An inset block lists the time, date, and 
location, flanked by a 0.5pt vertical rule in 
brand orange, and registration information 
goes below, also in brand orange. Any 
miscellaneous information follows in italics. 

Battelle/Talaris 
OUR SPRING 2014 ISSUE OF PRESERVATION NEWS 
highlighted the advocacy efforts with Friends of Battelle/
Talaris to successfully designate the Battelle/Talaris proper-
ty in Laurelhurst as a Seattle Landmark. In 2014, stakehold-
ers met with ownership regarding proposed plans for the 
property. Preservationists focused on a “win-win” solution 
that would allow for an economically viable project; new 
infill construction that respects the character of the original 
plan; and preservation of the buildings, site features and 
landscape. Advocates also supported uses and zoning that 
would allow for flexible development and preserve the 
original design integrity.

DIGGING DEEPER: BUILT  
HERITAGE RESEARCH SERIES
Peterson Residence, Loyal Heights

WHEN: SUNDAY, JULY 19, 1:00 – 4:00 PM 
WHERE: ADDRESS AND DIRECTIONS SENT TO  
REGISTRANTS PRIOR TO EVENT

Registration: $35 members; $45 general public;  
$20 students

Includes refreshments

BODY COPY

EVENT LISTING
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TEXT
Several other elements help our 
print pieces retain their unique 
character. 

Photo Credits/Captions
Photo credits and captions should appear 
in Klinic Slab Light Italic. They are visually 
anchored to their respective photographs 
with a 0.5pt stroke in brand orange. 
Pictured to the left are two acceptable 
placements that can be used based on 
available space in the layout. All elements 
should be separated by .125” of empty 
space. 

Sidebars
Sidebars should be brand orange or brand 
purple with white text. The header should 
be set in Proxima Nova, and a .125” margin 
should be kept around the type and the 

Photo 
Credit: Photographer

Photo 
Credit: Photographer

ON MAY 5, Historic Seattle will participate 
in the fifth annual GiveBIG, an annual day of 
giving sponsored by the Seattle Foundation. All 
online donations made via the Seattle Founda-
tion’s website during this 24-hour period will be 
proportionally matched. For more information 
on GiveBIG, visit www.seattlefoundation.org.

GIVEBIG | MAY 5, 2015

.125”

.125”

PHOTO CREDIT 
Klinic Slab Light Italic 
7pt type size
9pt line spacing
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HISTORIC SEATTLE 

DESIGN  
ELEMENTS
A number of design touches can 
used for further consistency.

Top/Bottom Bar
To anchor visual elements on a page, a .25” 
thick orange bar can be used along the top 
or bottom. This should extend either 1/3 or 
2/3 of the way along the page, and the end 
should be used to align page header and 
title elements. 

Logo Flag
To increase its visual weight on a page, the 
logo can appear in white or brand beige 
over an orange rectangle that bleeds off 
the edge of the page. A .125” margin should 
be kept around the logo and the edge flag. 

2/3 WAY ACROSS PAGE

.25”

.125”

TITLE

PAGE HEADER

HISTORIC SEATTLE 
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IMAGES
Images should be cropped into 
even rectangles that highlight the 
most important elements, and 
avoid the following:

Don’t
1. Crop the images into extreme horizontal 
or vertical orientations

2. Stretch the images disproportionately

3. Skew the images, or align them to any 
axis that is not horizontal or vertical

4. Butt the images up against other 
elements, or make image grids with no 
margins between images. 

5. Overlap images

6. Use drop shadows or extraneous effects. 

1 2

3 4

5 6

HISTORIC SEATTLE 
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IMAGES
In Publications
When used in print pieces, images should 
be organic elements that add information 
without disrupting the flow of text. Images 
that accompany longer text pieces should 
either span the width of the text column 
(preferably at the top of bottom of the 
column), or appear in the margin. Images 
that break partway into a text column are 
not ideal, but acceptable. When images 
break a column of text, the break should 
occur at a new paragraph. 

Instructions for formatting of photo credits 
and captions can be found on page 8, but 
they should appear in margins if possible, 
and below and in-line with the image if 
nessecary. 

Print
Images that appear in print should be at 
300dpi resolution, and formatted as CMYK 
color.  

Digital
Images intended to appear onscreen 
should be at 72dpi, and formatted as RGB 

BEST

OUR SPRING 2014 ISSUE OF PRESERVATION NEWS 
highlighted the advocacy efforts with Friends of Battelle/
Talaris to successfully designate the Battelle/Talaris 
property in Laurelhurst as a Seattle Landmark. In 2014, 
stakeholders met with ownership regarding proposed 
plans for the property. Preservationists focused on a “win-
win” solution that would allow for an economically viable 
project; new infill construction that respects the character 
of the original plan; and preservation of the buildings, site 
features and landscape. Advocates also supported uses 
and zoning that would allow for flexible development and 
preserve the original design integrity.

By the end of 2014, ownership communicated a will-
ingness to consider a preservation path. In January 2015, 
their design team presented a proposal that adds new 
townhomes and single-family residences, while preserv-
ing most of the landscape and existing buildings. The 
Landmarks Preservation Board recently visited the site to 
better understand the proposal and impact on the historic 
site and features. Historic Seattle continues to be engaged 
in the effort to advocate for the thoughtful preservation 
of Battelle/Talaris. This sustained advocacy effort shows 
how collaboration between grassroots advocates and local 
preservation nonprofits can greatly influence what shapes 
a community and city that continues to experience 

OUR SPRING 2014 ISSUE 
OF PRESERVATION NEWS 
highlighted the advocacy 
efforts with Friends of Bat-
telle/Talaris to successfully 
designate the Battelle/Ta-
laris property in Laurelhurst 
as a Seattle Landmark. In 
2014, stakeholders met with 
ownership regarding pro-
posed plans for the property. 
Preservationists focused on 
a “win-win” solution that 
would allow for an econom-
ically viable project; new infill construction that respects 
the character of the original plan; and preservation of the 
buildings, site features and landscape. Advocates also 
supported uses and zoning that would allow for flexible 
development and preserve the original design integrity.

By the end of 2014, ownership communicated a will-
ingness to consider a preservation path. In January 2015, 
their design team presented a proposal that adds new 
townhomes and single-family residences, while preserv-
ing most of the landscape and existing buildings. The 
Landmarks Preservation Board recently visited the site to 
better understand the proposal and impact on the historic 
site and features. Historic Seattle continues to be engaged 
in the effort to advocate for the thoughtful preservation 
of Battelle/Talaris. This sustained advocacy effort shows 
how collaboration between grassroots advocates and local 
preservation nonprofits can greatly influence what shapes 
a community and city that continues to experience 
intense development pressure.

Our Spring 2014 issue of Preservation News highlighted 
the advocacy efforts with Friends of Battelle/Talaris to 
successfully designate the Battelle/Talaris property in 
Laurelhurst as a Seattle Landmark. In 2014, stakehold-
ers met with ownership regarding proposed plans for 

OUR SPRING 2014 ISSUE OF PRESERVATION NEWS 
highlighted the advocacy efforts with Friends of Battelle/
Talaris to successfully designate the Battelle/Talaris 
property in Laurelhurst as a Seattle Landmark. In 2014, 
stakeholders met with ownership regarding proposed 
plans for the property. Preservationists focused on a “win-
win” solution that would allow for an economically viable 
project; new infill construction that respects the character 
of the original plan; and preservation of the buildings, site 
features and landscape. Advocates also supported uses 
and zoning that would allow for flexible development and 
preserve the original design integrity.

By the end of 2014, ownership communicated a will-
ingness to consider a preservation path. In January 2015, 
their design team presented a proposal that adds new 
townhomes and single-family residences, while preserv-
ing most of the landscape and existing buildings. The 
Landmarks Preservation Board recently visited the site to 
better understand the proposal and impact on the historic 
site and features. Historic Seattle continues to be engaged 
in the effort to advocate for the thoughtful preservation 
of Battelle/Talaris. This sustained advocacy effort shows 
how collaboration between grassroots advocates and local 
preservation nonprofits can greatly a community and city 

GOOD ACCEPTABLE

Break at paragraph

HISTORIC SEATTLE 
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LETTERHEAD
Historic Seattle uses a custom 
letterhead template to ensure 
effective brand messaging at all 
levels of communication. 
Our letterhead includes the Historic Seattle 
Logo, contact information, a list of the 
current members of the Foundation Board 
of Directors and the Preservation Authority 
Development Council, and a brand-orange 
bottom bar. Using the letterhead template 
and printing on the letterhead will result 
in a correctly formatted document, but in 
the event that additional pages need to 
be formatted or changed to match, the 
following settings will approximate the 
letterhead:

Font: Klinic Slab Book

Size: 10 point

Line Spacing: 1.25

Left Margin: 2 + 7/8”

Right Margin: 5/8”

First Page Top Margin: 2 + 1/4”

Secondary Page Top Margin: 1 + 1/8”

Bottom Margin: 7/8”

2 + 7/8” 5/8”

2 + 1/4”

7/8”

BODY COPY 
Klinic Slab Book 
10pt type size
1.25x line spacing
(Microsoft Word settings)

HISTORIC SEATTLE 
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SUB-BRANDS
Historic Seattle’s wide variety 
of properties and programs 
occasionally necessitate sub-
brands that are distinct, but 
still cohesive with the general 
branding.
The details of each sub-brand will vary 
on a case-by-case basis, but in general, 
sub-brands can be distinguished by using 
the brand-purple as the primary color, and 
Proxima Nova as the primary typeface. 

HISTORIC SEATTLE 

THE GOOD SHEPHERD CENTER

WASHINGTON  
HALL
Subheading subheading subheading

EXAMPLES


